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Desktop PC 2003 Note PC 2003 DSC 2001

1-§-DELL 26% HP 17% 20%
2| HP 23% DELL 15% 18%
3| 1BM 6% 13% 16%
4 5% IBM 8% 16%
5| NEC 4% 7% 12%
6 Lenovo 4% 6% 5%
7 3% NEC 5% 3%
8 | e-machines 3% 5% 2%

26% 24% 8%

PC PC &
2003 p.o.
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DVD

N

%
1 (Bubukao) 88.5 6.34%
2 (Amoisonic) 75.0 5.37%
3 (Shinco) 60.9 4.36%
4 (Nintaus) 60.2 4.32%
5 (Malata) 59.3 4.25%
6 FE(SVA) 52.8 3.79%
7 (SAST) 5.53 4.08%
8 (QiSheng) 4.32 3.19%
9 LG 4.20 3.10%
10 | £ (ldall) 4.15 3.06%

862.9 61.83%
1,395.4 100%

CCID(2004a)2003-2004 Annual Report on China’s DVD Player Market, p.13.




PC

N

1 (Lenovo) 420 34.4%
2 (Founder) 140 11.5%
3 (Tongfang) 75 6.1%
4 DELL 53 4.3%
5 TCL 50 4.1%
6 IBM 30 2.5%
7 HP 30 2.5%
8 (DigitalChina) 30 2.5%
9 (HEDY) 25 2.0%
10 (Start) 20 1.6%

-- 347 28.4%

-- 1,220 100%
(2004b) 2004 ( ) ,p.20.
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PC

N

1 (Lenovo) 19.3 15.4%
2 IBM 18.0 14.3%
3 DELL 16.9 13.4%
4 16.7 13.3%
5 HP 12.3 9.8%
6 7.1 5.6%
7 6.6 5.2%
8 (Founder) 6.6 5.2%
9 6.1 4.8%
10 (Unisplendour) 5.6 4.5%
10.7 8.5%
126.0 100%

CCID(2004b)2003-2004 Annual Report on China’s Notebook Market, p.33.
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N

1 28.6 21.16%
2 28.3 20.91%
3 14.0 10.38%
4 12.5 9.26%
5 (Lenovo) 9.6 7.15%
6 9.6 7.13%
7 5.5 4.08%
8 4.3 3.19%
9 (Unisplendour) 4.2 3.10%
10 4.1 3.06%
-- 14.3 10.58%
~~ 1354 100%

CCID(2004c)2003-2004 Annual Report on China’s Digital Camera Market, p.22.
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